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Entrepreneurship mastered

New U of M program supports big ideas

By James Dowp
dowd@commercialappeal.com

As dean of the Fogelman College

of Business and Economics at the *

University of Memphis, Rajiv
Grover considers himself one of this
area’s biggest cheerleaders.

And these days, he has a lot to
brag about.

Grover is confident that a new

business degree program developed
by the university will soon have oth-
ers singing the Bluff City’s praises,
too. .

The “Entrepreneurship MBA,”
set to launch this fall, is a 21-month
course of study blending acadeniic
discipline and practical application.

The degree program joins the
Biomedical and Services Marketing
tracks, which are customized mas-

ter of business administration con-
centrations at the school,

Admission is selective and car-
ries with it a tuition waiver and a
$6,000 stipend. That makes the pro-
gram worth about $30,000 for in-
state students, $55,000 for those
from outside Tennessee,

The inaugural recipients — three
Memphians and one relocating
from India — are responsible for
any additional expenses and are not
supposed to work outside jobs.
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_ Instead, students are ex-
pected to devote at least 10

hours per week on develop--

ing their own companies.

And they already have
sound ideas about what
they're going to do, Grover
said.

In addition to regular ad-
mission requirements, stu-
dents applying for this pro-
gram must submit essays and
detailed business plans ex-
plaining what kind of start-
ups they want to establish
and how they plan to do so:

“I don’t think there’s an-
other program like it in this
country. My vision is to make
our students relevant for the

_society into which they en-
ter,” Grover said. “For some,
that will mean careers in es-
tablished businesses and for
others it will mean building
their own companies from
the ground up.”

And that’s where the new
MBA program comes in.

The entrepreneurial track
is designed to nurture start-
up companies and the brains
behind them. With a sizeable
investment from Innova, the
entrepreneurship MBA will
help students get their
fledgling endeavors off the
ground. 5

And, Grover hopes, keep
them here.

“We want the students to
establish their companies
here and make an investment
in this community,” Grover
said. “There’s a dynamic en-
trepreneurial spirit in Mem-
phis and we want to help it
grow.”

Ken Woody, president of
Innova, shares that view.

To show his support,
Woody pledged $50,000 from
the company to invest in the

companies founded by the
four incoming stddents.
Each entrepreneur will ini-
tially have access to as much
as $12,500 from Innova, but
more funds may be appropri-
ated if approved by program
directors.

“This is remarkable be-
cause it will allow these en-
trepreneurs the ability to
learn and to test to see what
works and what doesn’t,”
Woody said. “Most en-
trepreneurs fail several times
before achieving success and
this gives students a chance
to learn from their failures in

a safe environment.
“They’ll get an exemplary
business education and

sharpen their skills as en-
trepreneurs at the same
time.”

School leaders expect the
new degree track to attract a
great deal of attention —
both in this country and
abroad — and predict that
other universities will soon
be modeling their programs
on the Memphis model.

“Our MBA program has
undergone a full revision and
is fully globalized,” said Gre-
gory Boller, director of MBA
programs for the university.
“We're launching the next
generation of entrepreneurs
and I fully believe the world is
going to take notice.”

Kevin Boggs, director of
technology and training at
the FedEx Institute of Tech-
nology located on campus,
agreed.

" “The collateral effort be-
tween the university and the
local business community is
an example of success breed-
ing success,” Boggs said.
“This will become known as
the benchmark for business
education.”

For details, call 678-2432
or visit fche.memphis.edu.

— James Dowd: 529-2737






